
Q: What made you decide to

 start Drift Records? 
A: We’ve grown up in a music obsessed 
family and whilst at college, always 
thought about how much of a dream 
it would be to own our own record 
store. We used to spend most of our 
weekends at local record stores when 
we were younger and would immerse 
ourselves in all of the different geres of 
music. 

Q: Drift has many positive reviews,what 
do you think it is about your store that’s 
different to others?
A: We are a family run business and 
we’ve been around since the 1990s, so 
I think that people feel like they are a 
part of our family whenever they come 
here-they feel comfortable. We welcome 
everyone with a smile and are always 
down for a chat, no matter the subject. 

Q: How was business been for you in 
the past year, and how would you rate 
the scene for independent record stores 
in the UK right now? 
A: It’s been excellent, really good! I feel 
like people are becoming a lot more 
aware of indie shops and if you are 
running your business well and have 
enough passion it’s salad days! But you 
cannot expect it on a plate, this isn’t the 
1990’s anymore!

Q: As well as running Drift, you 
also have your own Newspaper 
‘Deluxe’ and started your own 
music festival (Sea Change) last 
year, how did these come about? 

A: Sea Change (music festival) 
was started last year and runs 
on the bank holiday weekend of 
August. We wanted a way for the 
local community to get together 
and share their arts, and crea-
tivity with each other and we felt 
like this was the perfect way to 
do it! We have some incredible 
performers joining us this year, I 
can’t wait! It’s a festival of music, 
culture and high times in Totnes, 
Devon. As for Deluxe,we have 
been writing and distributing to 
independent shops all over the 
world for as long as I recall. We 
talk about new music we love in 
hopes that people who pick up 
a copy of our very special (free!) 
paper will give them a listen 
and hopefully discover their new 
favourite artist.

Q: Have you found that the digital 
download scene has impacted your 
sales in any way? Do you find that 
people buy less CDs now because 
they can download them for less or 
do you think illegal downloads or 
more of the culprit? 
A: People do buy less CDs and 
instead buy vinyl! Downloading really 
helps a store like ours out- That’s 
how people decide what to buy so 
they don’t have to waste their money 
on material they don’t want to keep. 

Q: With the increase of digital down-
loads, low prices in mega-chains 
and so many online speciality stores; 
what is the job of the local indie 
shop now compared to in the 1990s? 

A; To carry titles that the other stores 
won’t and to carry the titles that 
people who still want to buy music 
are interested in. I think you need 
to know your customers better than 
stores have in the past. 



Q: What’s it like to run an independent record store? 
What’s so special to you about it? 

A: One of my favourite parts is that there is no rules- 
we’re governed and limited only by our ambitions, 
imagination and abilities to enthuse people. Also, 
we’re actively getting people vibed about records 
and bands. If that doesn’t get you out of bed in the 
morning then God knows what will, It’s a privilege. 
There are certain responsibilities for mass retailers, 
that we don’t have to follow, it’s great!

Q: What is your opinion on music streaming services 
such as Spotify? 

A: I’m conflicted. It’s amazing that I have all the 
music I want in one quick tap on a glass screen, 
but what is actually going on troubles me. I think the 
maths of it all is murky and grossly stacked against 
the artist, but that is hardly anything new.  Back 
around ‘97/’98 people just decided that music was 
free and they started filling up hard drives with MP3’s 
they’d ripped off LimeWire, storage was actually 
spoken off like a badge of honour. 

Q: What makes you optimistic for the future 
and what do you wish you could change in 
the music industry? 

A: Every day I am lucky enough to listen to 
maybe five/ten great new albums, and that’s 
just mainstream releases that land on my 
(drifts) doorstep. If you stick your earphones 
on and go investigating the possibilities are 
endless. People are making music every sec-
ond of every day and it’s the most inventive 
and wildly creative music that we’ve ever 
known. There is a lot that I hate about how 
the music industry is run, but I have found the 
one bit that I see as being really pure and I’ve 
happily immersed myself in it. 

Q: If you weren’t in the music business what 
do you think you’d be doing?

A; spending a lot more money on music! 

“If you stick your earphones in and 
go investigating the possibilities are 
endless”. 

Q: How do you feel whenever stores close 
down? Does it affect you at all? 

A: It’s very sad to hear that stores close, but 
it’s even worse when owners try to blame 
the music industry or a new generation of 
fans for the failure of their store. I feel like 
it’s the really large stores that are closing, 
there are still so many small stores that are 
standing strong. Since they are small they 
can easily adapt to the changing clientele 
and they also have a specific selection of 
things that are hard to find elsewhere. They 
aren’t replying on selling a lot of copies of 
one particular title to pay the bills unlike 
some of the bigger (chain) stores. 


